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Trees Initiative

A regional effort with the goal of planting
250 million trees by 2033.



Why the Great Lakes St. Lawrence

Region?

Tree planting is a major opportunity for the
region and its people to improve the quality
of life while offering a high “return on
Investment.”

Over the next decade, the Great Lakes St.
Lawrence Governors & Premiers (GSGP) will
work with the region’s eight US States and
two Canadian Provinces, federal governments,
corporations, cities and other institutions to
achieve this goal.
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Great Lakes Green Events

An initiative that encourages destination stewardship and
environmentally beneficial practices for conferences and events in
the Great Lakes St. Lawrence Region. Green Events create a
positive footprint in local communities.




How to host a Green Event?

* Implement sustainable practices at your
event.

« Make a financial contribution to the Great
Lakes St. Lawrence Trees Initiative to support
on-the-ground partners planting trees in
local communities.
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What are sustainable practices?

Practices that proactively reduce the
environmental impact of the event including,

» Reduce paper, food, and single-use plastic |- [ Fre
waste throughout the event P

* Reuse silverware if providing a meal

offeRGROUP [l PRIORITIZE REDUCE DONATE
TRANSPORTATION WAL LE FOOD EXCESS
‘VER ; WASTE FOOD

o =

* Recycle materials and upcycle or donate
decorations to other events where possible

See a full list of sustainable practices at
greatlakesgreenevents.org.
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http://www.greatlakesgreenevents.org/

Benefits

Establish your event or org as a leader in
environmental sustainability

Market your meeting as a Great Lakes
Green Event

Support local communities and protect
the environment

Earn positive public recognition for your
environmental leadership
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Recent Great Lakes Green Events

Michigan Healthy Climate Conference — Lansing, Ml
10 trees planted

Pan-American Masters Games — Cleveland, OH

« 24 trees planted

Great Lakes St. Lawrence Legislative Caucus Annual Jygi%
Meeting

* 2 trees planted
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Volunteer Opportunities

The Battery Show
* October 2024 in Detroit, Michigan
 Day of service for participants

* Planting about 100 trees with
The Greening of Detroit

THE BATTERY SHOW (& electric

Y/ & hybrid .
NORTH AMERICA = )4 america

vehicle technology expo
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Great Lakes Green Events Impact

11 Great Lakes Green Events — 3 more in the next
week - planting more than 280 trees.

Over the next 20 years, these trees will:

 Sequester over 11,000 pounds of carbon; equal
to driving over 47,000 miles

 Capture over 1.26 million gallons of stormwater

« Remove over 260 pounds of air pollutants
(nitrous dioxide, sulfur dioxide, ozone, and
particulate matter)

GREAT LAKES ST. LAWRENCE TREES INITIATIVE

8.5 roundtrips from
New York City, NY to
Los Angeles, CA

b’ Fill over 43,000 bathtubs

D Equal to the weight of 54 iPhones.




Great Lakes St. Lawrence Trees Initiative
Great Lakes Green Events

Mike Piskur — mpiskur@gsgp.org

Cailyn Andrews — candrews@gsgp.org

http://greatlakestrees.org

http://greatlakesgreenevents.org
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Leading the Way in Sustainable Tourism




MELISSA SABEL

Marketing Tourism
Development Specialist
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AGENDA

Travel Green Overview

Challenges + Barriers

Efforts in Action: Case Studies

Collaborative Successes
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WISCONSIN PIONEERS
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Gaylord Nelson

Aldo Leopold John Muir

Courtesy of the Aldo Leopold Foundation and Wisconsin Historical Society, John Muir, 3948. Wisconsin Historical Society, Gaylord Nelson Wisconsin PBS, photo by Doris Litscher Gasser,
University of Wisconsin-Madison Archives Vi R S N RO s/ ot/ I Speaking, 48016. courtesy Ruth Culver Community Library

Viewed online at https: //www.wisconsinhistory.org/Records/Image /IM48016 Viewed online at https:// pbswisconsineducation.org/bio/milly-zantow/
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Tree Keepers: Where Sustaining
the Forest Is a Tribal Tradition

The Menominee tribe ﬂf Wisconsin has susminﬂbfy harvested its woods ﬁ:ur nmrﬂy

170 years, providing a model for foresters worldwide. Amid climate change and
other threats to the forest, the tribe continues to follow a traditional code: Let the
healthy trees keep growing

BY FRED PEARCE - JULY 24, 2023
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BY THE NUMBERS

The program began
taking shape in
2004, after learning
about a program
established by the
West Virginia
Environmental
Protection Agency’s
with Green Globe to
certify tourism
businesses that met
their sustainable
benchmarks.

The pilot program
launched with 60
statewide partners,
after beginning as an
ad-hoc committee on
Sustainable Tourism
and partnering with the
Wisconsin
Environmental
Initiative to set
parameters for the
Travel Green program.

Travel Green officially
launches, accepting
statewide participation
for tourism partners, in
both the private and
public sector.

By 2008, statewide
participation exceeds
200 partners across a
wide range of
businesses and
industries.

L4

LS

20 years later, the
program continues to
educate travelers of
sustainable initiatives
and help visitors to
live their values while
traveling in Wisconsin.
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Plan Your Vacation
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GOALS:

* Promote the beauty and vitality
of Wisconsin, by highlighting
efforts of partners

* Provide aroad map to
businesses and organizations

* Educate travelers of available
offerings across the state
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BARRIERS + CHALLENGES
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CASE STUDIES
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madison

LEED-PLATINUM CERTIFIED
Monona Terrace uses 27 percent less energy
than similar facilities in comparable climates

across the nation.
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COLLABORATIVE
SUCCESSES
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DESTINATIONDOOR COUNTY
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AN
! DESTINATION DOOR COUNTY

DESTINATION

DCCR COUNTY

DOORCOUNTY.COM

door county
destination
stewardship plan

The Door County Destination Stewardship Plan
was created to bring together Door County’s 19
distinctive communities to create a shared vision
and strategic path forward for the future of
tourism in the region. This Plan is the outcome of a
community-driven process initiated by Destination
Door County and guided by a Steering Committee
of local community leaders representing a variety
of sectors and interests.

This Destination Stewardship Plan comes at a critical
time for Door County. Tourism is booming and the
community is experiencing challenges related to
environmental fragility, workforce infrastructure,
housing inventory, childcare, and transportation.
Identifying and investing in solutions to these
challenges is essential to securing the health and
prosperity of Door County, and ensuring that tourism
delivers maximum benefits for the community.

Destination planning is about taking a strategic
approach to establishing a vision and path forward
for the stewardship of Door County. This Plan is
intended to serve as a long-term roadmap to guide
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THANK YOU!
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Everything Humans Do Has An Impact




Trade Offs That Leads Thriving
People

Place

Planet
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Destination Stewardship Doesn’t Look the Same
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Focus On What We Do Best

ically

Authent
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Connecting Partners
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NORTH AMERICA
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Sharing our Region’s Story

[ The Great Lakes Region has 25% of the world's freshwater.

& The region is so much more than just the Five Great Lakes. The region has more
than 100,000 inland lakes, rivers, and streams.

4 Residents and visitors are never more than 10 miles from a body of water.

& The Great Lakes basin has forests covering 27.8 million hectares, about half of
the land in the basin.

4 Michigan alone has 14 billion trees.
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